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(Segment) el Cihial b elize glo uiza olal s il giits pass u [n this step, we will discuss some of the basics of the marketing process, including: o a .5.0 | !'. H - Eﬁ
(Targeting) .5 i Ciua Examining the current situation of the organization and the product portfolio (goods Ty %
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® A marketing strategy is a part of your business that outlines how to find and attract market and ___ K DUST A 16 R TR O I L T e b s
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tionships with your customers. Strategy development will include the following steps:
Examine the strengths and weaknesses, as well as threats and opportunities of the
organization using the SWOT model
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Market segmentation based on vanables commensurate with the organization’s goals » Avin Marketing Management Company, with the aim of creating a logical
(Segment) 4 i relationship between manufacturers (goods or services) and customers, as well as
Targeting A ‘ ® ¢ using the current knowledge of marketing management, with the collective use of
b il cbs s dols - \ % . MARKETING MANAGEMENT industry and trade experts, in 2016, to the business world the work was founded.
e J.uiﬁ.} : '+ ' 04 ;( o ? The existing need for domestic and intemational marketing, made us to gain the
Marketing Ptanning 4 » 1{2‘ i ® PALNING » - E DIGITAL - necessary expertise, in order to meet the countryss need for this category. We
; . ; ; ! hope to be able to play a role in promoting Iran.
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= Planning is the most important part of the PEP process. In fact, the marketing plan el ol aass | 02 . A ke el S i T

describes the details and how to achieve the desired goals in the marketing strategy. Marketing Research ooy S g S| e L3, o] o0, S o
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The steps to complete marketing planning are as follows:

i el S A s S i sacile s A b Sl B Bod gay Sy S S gy S YIS 3 pel e 5 Jaoaoms 4§ o ugany] 8 (PEP Lazsl 4 ) Product Empowerment Process
Evaluate the opportunities and resources available to the organization RS S : . s ; . T J _ S et : o
. ) ) Sl gt S S b JepwdabLigl el asa i bl s o e s Ayl ooy S o g el asda Solegl o Lol L o cl sas Ly
Identify and review marketing needs S s L L Jouggs :
. o g i adl S zglasle 5 obm ta e oy oy : ; :
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type of strategy developed i i AL i i supply and demand. Marketing is all the acfivites that are done in order to understand

: . ; the market and take appropriate measures to achieve the goals of the organization. At
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= Staring a business without marketing research is like traveling from one city fo the process by which a product (product or senvice), according to the potential of the
" | anather without a plan. You need to know which way to go and how fast. A good market organization, will reach its desired position.
%ﬁ)} . I N research shows where and who your customers are. Our marketing research involves
- the following steps:

Identify and examine the position of competitors in the target market
Market assessment and research on the charactenstics, cultures and needs of the
target market as well as review of existing opportunities

" Collect and analyze market information
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Address 2:Unit 1, Second floor, Shahed Building, 17 Shahrivar St, Arak, Iran

Mobile: 00989126875169  Tell: 00588632210882

Fax: 00988632245582  www.avin-marketing.ir

wWww.avin-marketing.ir
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Execution and continuation of the marketing process
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= All executive and control activities are performed at this stage, which includes:
Execution of Marketing Flan and advertising campaigns, developed in the marketing plan
Continuous marketing process management and control (Marketing Process Management)
Provide the necessary suggestions to modify or change the product
Update and modify your marketing strategy and plan
Customer Relationship Management (CRM)
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We try to create a professional structure on the Intemet with digital marketing tools and
provide the best feedback for your business by determining the appropnate strategy.
Some of these tools are:
Targeting and preparing business strategy in the digital space
Provide programs and adverfising campaigns for digital space
Content production and social media marketing
Digital marketing analysis
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Content Marketing
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» The content and advertisements of each organization reflects the working
personality of that organizafion. Nowadays, despite the increasing competition in vanous
industries, marketingbasedonkey contentcanbe veryusefulinatiracting the audience. An
audience that, after accepting the right content, is ready to become an actual customer
and even a loyal customer. Cur company, with the help of relevant experts, will help you
in producing specific content and completing the marketing process.



	avin01.pdf
	avin02.pdf

